














● Bukowski famously talked about how although his books contained much 
autobiographical info and stories of people around him, his author image was 
a personae and he had no interest in hanging about drinking beer with fans 
dropping by his house.
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You should get three different results: 
1) Search Engine Land. (first non-paid result)
2) No ads and Moz.com, then search engine land, a few others and and neilpatel

– look at the keywords throughout the page
3) Moz.com – first no ad

Each of these results is based on different key words or ”flags” to search engines.



Google is the spotlight and SEO is always chasing the light





You want to optimize your chances of being noticed by search engines that are 
searching for the kind of content you are creating.



Watch this video: https://youtu.be/hF515-0Tduk (from Search Engine Land and 
Common Craft)

Read through the information on this site for SEO basics: 
https://searchengineland.com/guide/what-is-seo

https://searchengineland.com/guide/what-is-seo




“The sad truth with SEO is that most people will not find your website unless you’re 
on the first search results page. Keep in mind there are only 10 spots available and 
likely tens of millions of other websites vying for those coveted spots.”

Please look through this source page for more quotes with suggestions on how to 
make SEO work for you: https://www.mainstreetroi.com/10-quotes-to-guide-your-seo-
strategy/



Ref:
(Fiske & Taylor, 1984) 
(Chitika Insights, 2013)
(Petrescu, 2014) 

https://www.alleydog.com/glossary/definition.php?term=Cognitive+Miser
https://chitika.com/2013/06/07/the-value-of-google-result-positioning-2/
https://moz.com/blog/google-organic-click-through-rates-in-2014

https://www.alleydog.com/glossary/definition.php?term=Cognitive+Miser
https://www.alleydog.com/glossary/definition.php?term=Cognitive+Miser
https://chitika.com/2013/06/07/the-value-of-google-result-positioning-2/
https://moz.com/blog/google-organic-click-through-rates-in-2014


Think about when you conduct a Google search. Do you click on the results with ads? 
This study was done in 2014. Today the number of ads and the number of other paid 
search results have increased and SEO is becoming harder to reach.

“"These numbers serve as a useful reminder of the importance of organic rankings, 
and reconfirms the importance of the top few positions on Google. Although the first 
spot is still the most valuable for CTR, it seems to have become less so. I'd guess that 
part of the reason is that the increased use of ads, universal search results and 
Google's own comparison and shopping results have reduced the prominence of top 
slot." Graham Charlton - Econsultancy”: 

https://moz.com/blog/google-organic-click-through-rates-in-2014

https://twitter.com/gcharlton
https://econsultancy.com/


● From a study by Backlinko 2019
● https://backlinko.com/google-ctr-stats



Remember we talked about Publics and Counterpublics and where you might find 
your audience? Your public or counterpublic or your tribe is out there. How can you 
reach them? You need to do as much work as you can to make it as easy as 
possible, with the least amount of effort for your audience find you. SEO will provide 
the breadcrumbs you need to through around the internet and lead your tribe to you.



What does this mean:
● Those keywords and tags we keep asking you to use? Think of them as your 

breadcrumbs.
● Headers need to be strategically written to provide the most descriptive 

(valuable) content that will hit the search engine’s trawler
● We have spoken a fair bit about authenticity and credibility. Today, more than 

ever, well sourced and well linked sites matter. Google wants to be a leader 
in returning the most reliable results – they want to find your credible and well-
sourced outbound links

● On the other side of that, getting links from highly valued sources, 
makes Google happy and making Google happy means better SEO for you.



As with reliability and credibility, Google values high quality information that is 
printed in a clear manner. I like to say always think about your posts from these three 
lenses:

Clear –is the writing easy to read and understand? Free of jargon and wordiness?
Concise – is the information succinctly presented? Free of filler content?
Compelling – is the writing AND content written in the active voice and in a manner 
that compels the reader to want more?

● As Wendy Piersall, Entrepreneur,  Professional Speaker & New Media Expert 
says: “Google only loves you when everyone else loves you first.” 

● “Google’s mission is to organize all the information online and present it so 
that the “best” is at the top of the search results.

● How does Google determine what is “best”?
● Google’s algorithm takes into account many factors, but one of the most 

important signals is the number of websites that reference, or link, to the 
information. Each link is like a vote in that website’s favor telling Google that 
it deserves to rank high in the search results.



https://moz.com/learn/seo/what-are-keywords

https://moz.com/learn/seo/what-are-keywords




You can find lots of information on keywords and how to determine the best ones for 
your content. You can also fool around in Google Ads and look at the kinds of words 
being searched for your type of website. When we are developing marketing ads for 
our master of publishing program, we will look at the words being searched for by 
people looking for publishing educational programs, specifically graduate programs. 

You can use a program such as Keyword Explorer to help you get started. Here is 
more information: https://moz.com/help/keyword-explorer and here is the explorer 
tool: https://moz.com/explorer

https://ads.google.com/aw/keywordplanner/home?ocid=381149751&euid=373668846
&__u=3694880254&uscid=381149751&__c=8332193599&authuser=1&sf=kp&subid=
ca-en-et-g-aw-a-tools-kwp_bb-awhp_xin1%21o2

https://moz.com/help/keyword-explorer
https://moz.com/explorer


● I used the url publishing.sfu.ca. Look at the key words and their positions.



● Choose some competitors of similar websites and compare the keywords. 
● I chose a UK publishing program (graduate). I can then look at words I may be 

missing.

● Domain authority and website authority are descriptors and mean "strength" of 
a given domain

● Page authority is a metrioc that predicts how well a page will place on SERP 
search engine result pages

● DA is a metric from MOZ there is also a Domain Rating and other metrics 
created by  tool sites such as https://ahrefs.com/website-authority-checker



There are millions of pages on the web, but none are more important to 
digital marketers than search engine results pages, or SERPs.

https://www.wordstream.com/blog/ws/2015/03/09/google-search-page




● Organic CTR is the percentage of times users will click on the “organic” 
search results — i.e. Is there competition for ranking from other sources, such 
as sponsored search results/Google ads

● moz.com/learn/seo/what-are-keywords
● moz.com/learn/seo/what-is-keyword-research
● moz.com/community/q/what-is-a-good-keyword-difficulty-score
● moz.com/community/q/what-is-a-good-keyword-potential-score
● moz.com/explorer

https://moz.com/learn/seo/what-are-keywords
https://moz.com/learn/seo/what-is-keyword-research
https://moz.com/community/q/what-is-a-good-keyword-difficulty-score
https://moz.com/community/q/what-is-a-good-keyword-potential-score
https://moz.com/explorer/






https://artinas.com/

What is their PA and DA
# of keywords in results 
What can we do to increase their SEO



It is Indigenous Jewelry maker – so it is sub domain and unless you look specifically 
for indigenous jewelry you will get more mainstream first



The MozBar Extension will allow you to analyze the SEO of any page you browse



● Google MozBar Extension or 
https://chrome.google.com/webstore/detail/mozbar/eakacpaijcpapndcfffdgphdi
ccmpknp?hl=en

● You will be guided through the process of installing MOZ

https://chrome.google.com/webstore/detail/mozbar/eakacpaijcpapndcfffdgphdiccmpknp?hl=en


Remember the PA (Page Authority) – potential ranking based on keywords. What can 
you do to increase the PA? Are other pages in the site higher? Compare pages within 
the site.

What about the low DA (Domain authority)? It is high. How does the domain compare 
to similar sites? But it is a very niche domain. How do we make the SEO better in 
jewelry in general?

Reliable links are 0: What can you do with this to increase SEO using reliable links?





Don’t try to end run Google. It can go very bad for you and your site. You will see lots 
of opportunities to purchase “work arounds” to help your SEO. It is tempting, but 
don’t. Assume Google sees all; it feels like it does sometimes and will find your 
inauthentic stats.

Do the work and make it worth while for others to help you. 







• Google bases its rankings on user behaviour, so 
ensure information actually helps your audience 
find what its looking for.

• 1,100 to 1,700 words = ideal blog post length 
• Try longer, more detailed content than your top 

competitors
• Be concise: how many words do you need to 

explain this concept to your audience?

https://www.snapagency.com/blog/posts-2018-whats-best-length-seo
https://www.snapagency.com/blog/blog-posts-2019-whats-best-length-seo
https://hookagency.com/blog-length/
https://webmasters.googleblog.com/2017/05/a-reminder-about-links-in-large-
scale.html

https://www.snapagency.com/blog/posts-2018-whats-best-length-seo
https://www.snapagency.com/blog/blog-posts-2019-whats-best-length-seo
https://hookagency.com/blog-length/
https://webmasters.googleblog.com/2017/05/a-reminder-about-links-in-large-scale.html


• Professional: good spelling and grammar, no typos 
• Write for a distracted pre-teen

• “Readability-score” of Grade 8 or lower
• Avoid jargon, explain uncommon words

• Short sentences and paragraphs
• 14-20 word sentences
• 1-4 sentence paragraphs, 1 idea/paragraph
• Most important information at the beginning of the 

sentence/paragraph/article
• Break up your content

• Use bullet points, numbered lists, bold text, subheaders
• Embed social media posts and other visual elements 

• Apps: Hemingway, Yoast, etc



https://www.shopify.ca/blog/7412852-10-must-know-image-optimization-tips

https://www.shopify.ca/blog/7412852-10-must-know-image-optimization-tips


https://searchengineland.com/high-quality-content-tips-googles-style-guide-282540

https://searchengineland.com/high-quality-content-tips-googles-style-guide-282540





